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HOHO

Hohois acreator who draws the humorous,
everyday lives ofa lazy, food-loving rabbit and a
perfectionist, sensitive dog Iliving together.
Starting with webtoons, Hoho continuously
experiments with new ways to bring his
characters to life.

By crossing boundaries across genres—ranging
fromm merchandise and handmade products to
games, video content, and art exhibitions—

Hoho works to expand theways his characters
can connect with audiences.
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http://www.instagram.com/hoho80887
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A blustery rabbit looks like a pink mochi, always wears an
expression that's both carefree and slightly off-kilter. She talks
non-stop, lives her daily life without thinking things through,
and faces everything with the most easygoing attitude. She's
the one who always turns life’s little annoyances into laughter
with light, easy humor.
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A sensitive little dog in milky pale-yellow with a white chef's

hatonits head. Itloves cleanliness, hasa gentle, easily moved
temperament, and keeps its own small standards for life's little
details. The tiny mole under its chin is what makes it truly

charming. Itrepresents thatquiet, delicate,sensitiveside

within us.
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Social Media Data
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Illustration Works




Four-panel comic

EFJ:&:L**U_ | [ur e 22T
(—"’:-;j L BLYE
2))
a '\ |

T T Floln 28 L
o SavAl

a3 i

|l cins. BRIE Yok |
ki opolid2) ol 9f iRE

:: ? : J:
I SO ¢

| Eked) obe 13239 ] |

o tET Wreslikztil
rEnEER a7




Brand Collaboration




Brand Collaboration
Photo booth frame (2023-24)
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Brand Collaboration Seoul Sticker Shop (2022~)
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https://smartstore.naver.com/seoulstickershop/search?q=%ED%98%B8%ED%98%B8
https://smartstore.naver.com/seoulstickershop/search?q=%ED%98%B8%ED%98%B8

Brand Collaboration
Abstrait (2021)




Merchandise

Blushtoy, Stickers etc.
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Exhibitions
“‘SuperSmashHohoand Kunani” at Mouse Potato, Seoul, Korea (2025-26)
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Exhibitions OOP! Visual Arts Festival, Seoul, Korea (2023)

Group exhibitionatPopotame
Tokyo, Japan(2025)
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Exhibitions

SoloExhibition “TheEnd of the Party” at
DESKERDesign Store Seoul, Korea (2022-23)
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Exhibitions

SoloExhibitionatPRNT Seoul, Korea (2022)




Exhibitions

SoloExhibition"House of Gifts” at Daelim Museum,
Seoul, Korea (2021)




Let’s work
together

Email : frankie@kwunyuk.hk
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	HOHO
	Hohois acreator who draws the humorous,
	everyday lives ofa lazy, food-loving rabbit and a perfectionist, sensitive dog living together. Starting with webtoons, Hoho continuously experiments with new ways to bring his characters to life. By crossing boundaries across genres—ranging from merchandise and handmade products to games, video content, and art exhibitions—
	Hoho works to expand theways his characters
	can connect with audiences. Hoho是一位創作者，透過幽默、日常的視角，描繪一隻懶惰、愛吃美食的兔子與一隻完美主義、敏感的狗共同生活的日常點滴。從網漫開始，Hoho持續嘗試並探 索新 的方式 ，為角 色注入 生命力 。
	透過跨越不同的類型界線——從周邊商品與手作產品，到遊戲、影音內容與藝術展覽——Hoho致力於拓展角 色與 觀眾之 間的連 結方式 。
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